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Y Reading A
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Background Information

Tier system
In China, major cities can be divided into tiers

based on a number of factors, including population,
disposable income, geography, infrastructure, and
historical and cultural significance. There is no
official government classification of these tiers. One
marketer’s second tier may be another’s third, and
vice versa.

Task 1

Objective: Ss know the elements influencing the

decision of market segmentation.

Time: 10 minutes

Steps:

» Ss do this in pairs or small groups to brainstorm
ideas. Circulate to assist if necessary and write
useful vocabulary on the board.

» When Ss have finished talking, get one or two
pairs to present an oral report. Give each speaker
a time limit.

» The rest of the class should listen and compare
answers and be prepared to discuss whether they
agree or disagree with the speakers.

Note:

P> Accept any idea as this is a way of getting Ss to
think about the topic. When making a comment,
encourage rather than dishearten. Emphasize any
good point made by Ss. To encourage fluency,
don’t always try to interrupt.

Suggested Answers

Population, purchasing power, disposable income,
the price of real estate, purchasing habits,
transportation, economic growth, economic output,
geography, etc.
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Task 2

Objective: Ss can read a passage to answer some

questions.

Time: 15 minutes

Steps:

» Ssread the passage silently.

» Ss work in pairs.

P> Ss take turns asking each other questions about
the passage.

» Check the answers with the whole class.

Suggested Answers

1. Because Lipton Milk Tea moved beyond the first-
tire cities.

2. They often evaluate cities and assign them to
different tiers according to such criteria as size,
purchasing habits and disposable income of the
population.

3. Four. Beijing, Shanghai, Guangzhou and sometimes
Shenzhen.

4. Because their companies may have different
products and goals.

5. Because there are great rewards to be gained in
those areas.
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Task 3

Objective: Ss can skim a passage for specific information.

Time: 5 minutes

Steps:

» Ss work individually.

» Check the answers with the whole class by
getting individual students to correct the false
statements.

Key

1I.T 2.F 3.F 4.F 5.F

Task 4

Objective: Ss get to know the factors influencing

marketing.

Time: 10 minutes

Steps:

» Ss work in groups to discuss this question.

» Circulate in the classroom while Ss are discussing
and offer help if necessary.

» Get each group to make an oral presentation on
what they find out to the whole class.

(Open)
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Y Listening
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Task 1

Objective: Ss can understand specific information

and make correct choices for relevant questions.

Time: 15 minutes

Script

Simon: Good morning, madam. I am Simon Brown
from Alcon. I'm doing a market survey on
laundry detergents. I wonder if you would
mind answering a few questions.

Housewife: Do come in. What information do you
want, Simon?

Simon: I'd like to know which brands of laundry
detergent you usually use.

Housewife: I usually buy brands like Cheer, Persil,
Tide and... Oh, I can’t remember.

Simon: But don’t you have a preference for any
particular brand?

Housewife: Not really. I'm usually in a hurry and
just pick up whatever is at hand so long as |
recognize the brand.

Simon: So that means you buy whichever brands
the supermarket chooses to supply?

Housewife: Yes.

Simon: Have you bought the brand Miracle?

Housewife: Sorry, I haven’t heard of it.

Simon: Maybe you could try it next time.

Housewife: Yes, I will if I see it.

Key
1.B 2.A 3.C 4.C

Task 2

Objective: Ss can find specific information from

listening to answer the given questions.

Time: 15 minutes

Script

Simon: Good morning, madam. I am Simon Brown
from Alcon.

Housewife: Yes?

Simon: I am conducting a market survey. I wonder
whether you could give me some information
about the brands of laundry detergents that
you use.

Housewife: Sure, please come in.

Simon: Have you ever used the brand Miracle?

Housewife: Yes, in fact I’ve been using it for the
last two years.

Simon: Wow, you are a loyal consumer. What do
you like about it?

Housewife: Well, apparently it doesn’t damage
protein-based fibers so it’s particularly
suitable for washing woolen and silk
garments.

Simon: Yes, what else?

Housewife: The scent. Miracle smells amazing.
Even a week or so after washing, the clothes
still smell fresh.

Simon: Thank you. It is good to know we have such
a happy customer. I’d better ask though, is
there anything that you’re not pleased with?

Housewife: Only the price. It’s a bit expensive!

Simon: I see, but of course it is very good quality.
Well, thank you for your time.

Housewife: My pleasure.

Suggested Answers

1. Two years.

2. It’s particularly suitable for washing woolen and
silk garments.

3. She likes very much. She thinks it’s amazing.

4. The price. Because it’s a bit expensive.
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Task 3

Objective: Ss can understand specific information and

decide whether the given statements are true or false.

Time: 15 minutes

Script

Simon: Good afternoon. I am Simon Brown from
Alcon. Could you help me to do a market
survey on laundry detergents?

Housewife: OK. Do I have to fill in a questionnaire?

Simon: Not exactly. I'm taking notes on consumer’s
experiences with various brands. Actually
our company makes Miracle. Have you
heard of it?

Housewife: Yes, I have.

Simon: Have you used it?

Housewife: No, not yet.

Simon: Then what brand are you using now?

Housewife: I use MG.

Simon: Why do you choose MG?

Housewife: My friend had recommended it to me.
Then, one day I was given a sample while
shopping. I tried it and found it works well.
It removes most stains and cleans effectively.
And, it’s not too expensive.

Simon: Is it powder or liquid?

Housewife: Powder. MG doesn’t come in a liquid
form.

Simon: Well, madam, maybe you could try
Miracle. We provide both powder and liquid
detergents. Both of them function very well.
They can even remove tough grease.

Housewife: That’s good. Do you have a sample for
me to try?

Simon: Sorry, I haven’t brought any samples today.
But I'll send you some tomorrow morning.

Housewife: Great. Thank you very much.

Simon: You’re welcome.

Key

1.F 2.F 3.T 4.F 5.F

Task 4

Objective: Ss can accurately write down the missing

information in the conversation.

Time: 15 minutes

Script & Key

Alice: Good morning, Simon. Did you complete
your part of the 1. market survey yesterday?

Simon: Yes. I visited 137 houses in my area.

Alice: What was the 2. feedback? What do they
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think of our product?

Simon: Less than one third of the consumers are
using Miracle. Two thirds hadn’t heard of
it. I explained the advantages and have sent
them some samples. They said that they
would be 3. prepared to try it.

Alice: Well done!

Simon: The consumers who are using our product
think the price is a little high.

Alice: That’s a 4. potential problem. Anything else?

Simon: Some consumers don’t have a preference
for any particular brand. They just choose
whatever is in the supermarket. I think we
should do some work with the supermarkets
and persuade them to give our products more
5. shelf space.

Alice: Good suggestion. Well, Simon, could
you write a market survey report on your
findings so that we can have a clear picture
of what we should do next?

Simon: OK, no problem.

Task 5

Objective: Ss can write down some important

information about the survey report.

Time: 15 minutes

Script

Alice: Come in, Simon. Have a seat, please.

Simon: Thank you.

Alice: I’ve read your report. Good analysis on
distribution channels. And your suggestion
of offering free samples is feasible. Most
importantly, your analysis of the competition
is especially thorough. It’ll be very helpful
if we decide to push for a price adjustment.
You’ve done a good job, Simon. Thank you.

Simon: Thank you, Alice.

Alice: Oh, by the way, Simon, did you type the
report yourself?

Simon: Yes. Is there a problem?

Alice: I'd appreciate it if you would run it through
spell check next time.

Simon: I'm sorry, Alice.

Alice: That’s all right. I've corrected the spelling this
time. But do be careful in the future, OK?

Simon: I will. Thank you very much.

Key
1. distribution 2. feasible
3. thorough 4. spelling
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Task 1

Objective: Ss know how to ask for help and make a

response.

Time: 15 minutes

Steps:

» Ssread Speaking Task 1.

» Ss choose the roles.

» Ss make a conversation.

» Ssrole-play the conversation in the class.

Sample

problem.
B: Yes, certainly.
A: Thanks. That would be a great help for me.

A: I wonder if you could help me with this

Task 2
Objective: Ss can make a survey on clothes buying
habits.
Time: 15 minutes
Steps:
» Ssread Speaking Task 2.
» Ssreview wh-question patterns if necessary.
» Ss list words describing brand, style, material
and price.
» Ss practice asking and answering wh-questions
in pairs.
» Ss organize different questions and practice
making a survey.
Sample
A: What kind of clothes do you usually like to
buy?
B: I like to buy jeans because they are never out
of fashion.
A: What brands do you usually choose?
B: Well, I usually choose Kappa and Nike.
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Task 3

Objective: Ss can make a market survey report.

Time: 15 minutes

Steps:

P Ssread Speaking Task 3.

» Ss organize different questions and summarize
the results.

P Ss practice reporting survey results.

Unit 1 Market Survey and Analysis

Task 4

Objective: Ss know how to praise or criticize others.
Time: 15 minutes

Steps:

» Ssread Speaking Task 4.

» Ss choose the roles.

» Ss make conversations.

» Ssrole-play the conversations in the class.

Sample

Good morning, everybody. The purpose
of this survey is to identify students’ clothes
buying habits. Forty students were questioned
about the brand, style, material and price they
would take into account when buying clothes.
Thirty students responded that they would choose
no-brand clothes due to their comparatively
lower prices, and the rest ten would choose
some famous brands. Twenty-five students
prefer cotton leisure clothes. One reason is that
cotton clothes are comfortable; another reason
is that they are cheap. When asked the price,
38 students expressed that they would choose
affordable clothes. The survey results indicate
that price is the key factor influencing students’
clothes buying behavior. Leisure clothes are most
students’ favorite.

Sample 1
A: You’ve done a great job!
B: Really? I'm so glad you think so.

Sample 2

A: T am really disappointed by your lack of
effort on this project.

B: I'm terribly sorry. I was in poor health during
that period.

A: Oh, but next time you need to be more
focused.
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Y Reading B

Translation
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Task 1

Objective: Ss know the layout of a questionnaire and can complete it accordingly.
Time: 20 minutes

Steps:

» Ssread Reading B Task 1.

» Explain some difficult words and phrases in the questionnaire.

» Study the sample questionnaire.

P Ssread the questionnaire and complete it individually.

» Ss compare their work with others.

v

Comment briefly.
(Open)

Task 2

Objective: Ss know some useful terms needed to understand the questionnaire.
Time: 10 minutes

Steps:

» Ssread Reading B Task 2.

» Ss work individually and then compare answers with their partner.

» Check the answers with the whole class.

Key
1.d 2.1 3.a 4.b 5.¢c 6.] 7.e 8. f O.g 10. h

Task 3
Objective: Ss can correctly understand a passage and translate it into Chinese.
Time: 30 minutes
Steps:
Ss read Reading B Task 3.
If necessary, pre-explain the difficult words or phrases in the passage.
Allow enough time for Ss to read the passage.

>
>
>
» Ss work individually or in pairs to complete the translating task.
P> Assist Ss if necessary.

» Choose two Ss to present their work.

>

Check the answers and make necessary comments on their work.

Suggested Answers
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Y Writing

Task
Objective: Ss can write a summary based on the given information.

Time: 20 minutes

Steps:

» Ssread Writing Task.

P Ssdiscuss in small groups to analyze the table.
» Ss work on the task individually.

» Provide help if needed.

» Comment briefly.

Suggested Answers

The bar chart indicates different channels for Chinese people to get to know cosmetics.

As can be seen from the chart, Eighty-four percent respondents get to know cosmetics from ads on
TV, Internet, newspaper and magazines. This reveals that ads are still the most effective way to promote
products. The Internet is becoming a major channel through which people get to know new products. In
addition, word of mouth is also a great marketing tool.

In brief, advertising still plays a very important role in product promotion, thus manufacturers should
focus on both the traditional and new media when advertising their products.
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v Project

This project enables Ss to go through the whole process of market research. In order to complete it
successfully, Ss should use the knowledge and skills they’ve learned from previous activities. The task
requires them to gather information on a certain product they would like to analyze. They need to carry out
a market research by handing out questionnaires to their classmates. With a full analysis of customer needs,
Ss can summarize the survey results and form a complete idea of their product by writing an analysis report
on it.

Time: 30 minutes

Steps:

» Grouping. Divide the class into groups. There are several ways: Ss pick up their own partners; teachers
group fast learners with slow learners; Ss find their partners by drawing lots.

» Defining project. Go through the project with the class and clarify requirements.

» Timing & cooperation. Give Ss a deadline for completion and guidelines on working together.
Appropriate time management and job division are likely to be serious problems at the beginning, where
basic instructions from the teacher should come in. As Ss get used to the mini-project, they will become
more experienced. Remind them that different Ss have different work but everybody contributes to the
project. They discuss first and then decide who will do what.

P> Presentation. Ss present their evidence for completion. In this project, they need to write a survey report
on the product they choose and explain it to their classmates orally. They should do it after studying the
whole unit.
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v Self-evaluation

Objective: Ss can evaluate their language skills in accordance with the Unit Objectives.
Time: 5 minutes

Steps:

» Go through the evaluation list with Ss.

P Sstick the boxes on the list alone.

» Ss compare their work with others.

P Ask several Ss to report their self-evaluation results.

» Comment briefly.
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Y New Words and Expressions

Reading A

Language Points

Paragraph 1

1. well-heeled: a. rich and usually of a high social class
e.g. Uncle George is well-heeled, but his wife doesn’t let him spend much money.

Paragraph 2

2. evaluate: v. to judge how good, useful, or successful something is
e.g. The market situation is difficult to evaluate.

3.1locale: n. the place where something happens or where the story of a book, film, etc. is set
e.g. Many people see the countryside as a locale for recreation.

4.assign: v. to give a particular time, value, place, etc. to something
e.g. A code was assigned to each batch of work.

Paragraph 3

5. reserve: v. to keep something for a particular person, purpose, or situation
e.g. This section of the car park is reserved for visitors.

Paragraph 4

6.segment: v. to divide or split up
e.g. One approach that works very well is to segment the market into three different areas.

Paragraph 5

7. wrap up: v. to finish something
e.g. Each meeting is wrapped up with a speech from the manager.

Reading B
Language Points

Paragraph 1

1. confidentiality: n. a situation in which important information must be kept secret
e.g. You must respect the confidentiality of your client’s communications.
2.reveal: v. to make known something that was previously secret or unknown
e.g. He revealed that he had been in prison twice before.
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Y Vocabulary and Structure

Task 1

Objective: Ss know the spelling and meaning of the vocabulary for the unit.

Time: 5 minutes

Steps:

» Ssread Vocabulary and Structure Task 1.

» Allow 5 minutes for Ss to do the task.

P Ss close their books and do the following: Ss work in pairs. One student reads the items randomly in the
column on the right while the other writes down the words.

» Ss switch roles.

» Check the answers.

Key

1. outlet 2. enormous 3. well-heeled 4. resort 5. luxury
6. guarantee 7. rival 8. segment 9. tier 10. retail
Task 2

Objective: Ss grasp the vocabulary from this unit by changing parts of speech.

Time: 10 minutes

Steps:

» Ssread Vocabulary and Structure Task 2.

P Ss give the correct answers based on their understanding of each sentence and the words given in the
brackets.

> Ask Ss to work individually.

» Check the answers.

Key
1. typically 2. digital 3. designation 4. confidentiality 5. respondents
6. provincial 7. disposable 8. guaranteed 9. revelations 10. evaluation
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Task 3

Objective: Ss can use the vocabulary from this unit in other contexts.

Time: 10 minutes

Steps:

» Ssread Vocabulary and Structure Task 3.

» Ss give the correct answers based on their understanding of each sentence and the words or phrases
given in the table.

> Ask Ss to work individually.

» Check the answers.

Key

1. wrap up 2. well-heeled 3. locale 4. ranging from 5. account for
6. enormous 7. rival 8. segment 9. On average 10. in terms of
Task 4

Objective: Ss can use the vocabulary in this unit for translation.

Time: 15 minutes

Steps:

P Tell Ss that English and Chinese sentence structures are different.

P If necessary, rebuild the first Chinese sentence in accordance with the English sentence structure as an
example.

» Ss work individually or in pairs and translate the sentences with the words or phrases given in the
brackets.

» Check the answers and give necessary comment.

Suggested Answers
1. She refused to reveal the contents of the letter.
2. Most of their sales are through traditional retail outlets.

3. It was a bad year for films, in terms of both quantity and quality.
4. I"d like to quickly wrap up this meeting, so I can go to pick up my son.
5. We can’t guarantee that the trains can arrive on time in foggy weather.



Y Grammar

Unit 1 Market Survey and Analysis g\

Part of Speech

Task 1
Key
1. n.
6. v

Task 2
Key
1. the
6.a
11. the
16. The

2.

7. adj.

2. the
7.a
12. the
17. the

3w
8. v

3. the
8. the
13.a
18. The

4. n.

9. adj.

4. an
9.a
14. a

5. adj.
10. adv.

5.a
10. a
15. The



Task 3
Key

1. kindly
6. fate
11. easy

Task 4

Key
1. studying
6. spend

2. weh
7. flaently
12. differentty

2. speaking
7. hearing
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3. effietent 4. surprising
8. nearly 9. pleasantly
13. absotute 14. wett

3. communicating 4. meeting

5. quick
10. busily

5. doing
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Comprehensive Exercises
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Task 1

Key

1. wonderfuttime 2. advices
6. eonversation 7. taggages

Task 2

Key

1. expensive 2. confidence
6. really 7. earlier

Task 3
Key
1. quickly 2. good cook

3. achicken
8. eggs

3. loudly
8. monthly

3. extremely foolishly

4. photoes
9. sheeps

4. learning
9. cleverest

5. businesses
10. experiences

5. certainly
10. lively
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4. very friendly to us
9. perfectly

Task 4
Key
1. health

6. hardly
11. tireless

5. practical
10. heavily

2. suddenty
7. Finat

12:n=ra-i-n-l-y

6. hard

3. blindty
8. elear
13. fult
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7. sadly

4. deafty
9. good
14. natarat

8. fast swimmer

5. quiek
10. extensive

15. equat
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